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FRAT

Folate Receptor Antibody Test

Early Detection - Early Intervention - Optimal Outcomes
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The Challenge
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In a world where
children are diagnosed
with autism spectrum
disorder (ASD),
families face a journey
filled with uncertainty

and the pressing need
for answers.



of folate (vitamin B9) into
cells, potentia Iy im pactjm
brain development.©. &
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. FRAT®

FRAT® is a vital blood test that

screens for Folate Receptor
Autoantibodies



was to bridge the
gap in awareness and empower
individuals and healthcare
professionals with the potential

of early detection through the

FRATP® test.
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it was about providing a
beacon of hope for
families navigating the
complexities of ASD.
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Digital Marketing

Strategic Approach
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We launched a 360-degree digital
marketing campaign with the message

:

as our guiding principle.
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We understood that a multi-faceted approach was
essential to reach diverse segments, including autistic
iIndividuals and their caregivers, physicians, partners,
and knowledge seekers.

Our strategy was built on empathy, recognizing the
urgency and vulnerability of parents seeking
answers, and the dedication of physicians striving

to provide the best possible care.
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STRATEGY: 1

Content Marketing:

The Power of Storytelling
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We leveraged the power of stories
to convey the unique buying proposition
(UBP) of FRATP®.

Through the
and

we shared compelling
narratives that resonated with our
target audience.
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The was
meticulously designed to
T address the diverse needs

AUnantibodies
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e We included dedicated sections for
the FRAT® Test, related Conditions, and
the Science behind it, ensuring that all
information was easily accessible.
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Nurturing with Knowledge:

We curated a library of over
tailored to
address the specific
concerns and interests of
parents and physicians.

For parents, we used clear, concise language,
breaking down complex medical concepts
into digestible information.
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For physicians, we
provided in-depth
supported
by research and data.




FRAT @) ccomdigital
AUTESM

Did you know?
Mot Everything You See is Real mgam ﬁ ::xﬂnﬁ;
Nurturing with Knowledge: Understanding YRR IETH e i i i s i s e i
' E131+ | Autistic Masking i st g S
We understood the importance of i Wi i EATH
‘ Autistic trait is like having Autistic masking is like R I i
visual appeal. To enhance H superpower | wearing » (ST e e
Embracing unigue passions Hiding or downplaying unigue

and interests with intensity autistic traits to blend Over the years, more than 250 physicians have been
in socially prescribing the FRAT® Test, underscoring its growing
recognition as a wvaluahle diagnostic tool

engagement and shareability,

we incorporated subtle colors,
compelling imagery, and carefully
selected fonts.

Folate Receptor Autoantibodies

- Blocking vs Binding
- What is the Difference?

Autism and Older Fathers —
Is there a connection?

Is your child on the autism spectrum?

The FRAT® test can be of help, just like it has been for so many

parents.
Talk to your physician today and order a FRAT™ Test Kit.
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Taxonomy of Autism Tests

Infographics, tables,
graphs, statistics, quick | .

S Diagnostic Tests Medic
snippets, call-outs, and et ks
ighlights were e ™
strategically used to make s o cnwe o o™
the content visually
engagingandeasyte T T 7

understand.
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Nurturing with Knowledge:

We developed detailed

addressing
common concerns and providing
clear answers for parents and
caregivers.
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Nurturing with Knowledge:

A that showcased
the latest research publications,
that would be important for
physicians, and those people who
; 4 wanted to know more about the

. T science behind the test.
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Cerebral folate deficiency (CFD), a neurological condition,
is often associated with the presence of folate receptor
autoantibodies (FRAA) in the blood. These autoantibodies
block the transport of folate, a vital B vitamin, across the
blood-brain barrier, leading to a deficiency of 5-methyltet-
rahydrofolate (5-MTHF) in the cerebrospinal fluid (CSF).
Folinic acid, also known as leucovorin, can be used to treat CFD by bypassing
the blockage caused by these autoantibodies and restoring folate levels in the
brain. #

Fulsle Recopior Asibnenilbodies
Blocking & Binding
What b the [hifesendeT

Folate transport across the blood-brain barrier (BBB) is es-
sential for maintaining adequate folate levels in the brain,
which are crucial for neural development and function. |
This transport is primarily mediated by the reduced folate
carrier (RFC) and proton-coupled folate transporter (PCFT).
The choreid plexus also plays a role in folate uptake, utilizing
folate receptor alpha (FRa) and PCFT. Disruptions in these transport systems
can lead to cerebral folate deficiency and associated neurclogical
symptoms. £
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Early diagnosis of Folate Receptor Autoantibodies (FRAAs) is crucial for
several reasons. It allows for timely intervention, potentially leading to improved
outcomes, especially in conditions like Cerebral Folate Deficiency Syndrome
(CFDS) and Autism Spectrum Disorder (ASD). A blood test, like the FRAT®
test, can detect FRAAs, but a lumbar puncture is necessary to diagnose
CFDS. «
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Fostering Community and Awareness
4
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Understanding the significance of the blue candy
bucket as a symbol of autism awareness,
we launched the

#FRATBlIueBucketChallenge

to foster community and awareness.
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This campaigh was desighed to extend that

«

symbol of recognition and acceptance
| ‘ beyond Halloween,

~ creating a movement of
Z!f year-round support.
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Building a Community of Support

Our primary goal was to
cultivate a strong,
supportive community.




X

facebook

Intro

iBlue

) Page - Madial serace

FRAT®

. #BlueBucketPledge

Early detection leads to
early intervention
resulting in optimal cutcomes

X

FRAT®
#BlueBucketPledge

Building a Community of Support

We invited individuals to
"pledge their support to
autism" through simple acts
of engagement, such as
liking our Facebook page
and participating in a survey.
These actions, though
seemingly small, became
powerful symbols of
solidarity and collective
commitment.

(@) ccomdigital

x

FRAT®
#BlueBucketPledge

Let's pledge to support the importance of
early diagnosis in Autism.
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Building a Community of Support

We extended this engagement
beyond online platforms by
actively participating in key
industry events.
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Building a Community of Support

NATIONALY X TACA During significant gatherings like
AUTISM CONEERENCE the National TACA Autism
Conference and MAPS (Medical
Academy of Pediatric and Special
Needs) Conferences.
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Building a Community of Support

we provided attendees with
opportunities to pledge their support
to autism. By doing so, we not only
raised awareness but also fostered a
sense of shared purpose within the
professional and advocacy
communities dedicated to improving
the lives of individuals with ASD.




Amplifying the Message

B To maximize our reach, we employed a
multi-channel approach. We utilized
targeted
to connect with relevant audiences,
including autism support groups.

» We also leveraged
to engage with individuals who had
previously interacted with FRAT® or

expressed interest in autism-related topics.

@) ccomdigital

X

Early detection leads
to early intervention
\ resulting in optimal
outcomes.

v _a maremad 5 TRGCA
Visit us at Rt

supporting

Early Diagnosis
Early Intervention
Optimal Outcomes

Could your child's
autism be linked to a
form of cerebral

folate

deficiency?
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L Socializing

Prefers salo time

Autistic Trait
(Superpower)

Humanizing the Cause

Animated stories were created to convey the
key message of the campaign in an engaging

and accessible format.

Socializing

Forces smiles and
small talk

Autistic Masking

[Castumal]

Socializing
Forces smiles and
crall talk

Autistic Masking

[Costurma)
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everything about them

Autistic Trait

|5 i o)

A

-\-'\.
——
- -
- | —_—r A
F .
-
—

) ccomdigital

‘m

F==i
3

\ & R

YIE <o IR E
Interests Interests
Doesn't talk about Doesn't talk about
dinosaurs for fear of dinosaurs for fear of
bBzing differant bBeing differant

Autistic Masking Autistic Masking

[Castiima] [Castumsa]



©) ccomdigital

X

Spreading Awareness, Driving Acceptance

i The core message of the
#FRATBlIueBucketChallenge was to spread
awareness and promote acceptance.

We aimed to create a world where
individuals with ASD are

in- We encouraged people to
"fill the world with blue," symbolizing
autism awareness and unity.
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A Campaign for the Greater Good

This campaign was not about promoting a product. It was about
creating a positive change in the community. It was designed to
support the | 2 of the people, and to create a more
understanding and accepting society.

Folate Receptor Antibody Test
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Testlmonlals
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The most powerful voices in our
campaign were those of the parents and
professionals themselves. Their
testimonials are not just endorsements;
they are testaments to hope, resilience,
and the life-changing potential of early
detection.

—

-,—-——/
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shared her journey of
discovering how FRAT?® testing revealed the

root cause of her neuropsychiatric
symptoms, emphasizing the importance of
screening for this antibody.
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a trained neuro and forensic
psychologist, shared a deeply moving

account of his child's progress, expressing
his joy and gratitude for the transformative
impact of FRAT®.
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shared how FRAT®

changed the course of her
daughter's life, leading to effective
treatment and thriving.
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conveyed his gratitude for the

FRAT® test's role in his child's remarkable
iImprovement in speech, socialization, and
attention span.
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o

SAMSUNG

The stories of

and
resonated deeply.

demonstrating the profound impact of FRAT®
and driving signhificant engagement across

LA

e
i
i
B

Facebook, Instagram, and our website.
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100k*

Webs“if_'i!{rj’_Trafﬁc

1 -.I 1 +Crore

Youtube Reach

30 +Lakhs

Facebook and Instagram Reach

116k*

Facebook Followers

25K

Emailer Interactions



@) ccomdigital

Our Execution
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We meticulously executed
our strategies, adapting and
optimizing based on
real-time data and feedback.
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We actively engaged with
online support groups,
partnered with autism
organizations, and utilized
targeted advertising to reach
our audience effectively.
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We focused on creating

content that was not only
informative but also

emotionally resonant,
ostering a sense of
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Impact and Vision
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Our efforts were driven by a deep commitment to
improving lives. We aimed to not only inform but also inspire action.
We wanted to provide a tool that could change lives.

The campaign was nhot just
about marketing,
but about building a
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Phenomenal
Results



172,121 154,996

Facebook Page Reach Instagram Page Reach

250,412

FB Ad Campaigns Reach

Meta has tagged our campaign as "High Performing."
campaign consistently for 3 months

100%
92% Reduction

Target Population from USA CPC: $0.75 reduced from $1.36
i.e. almost 100% Reduction

@) ccomdigital
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697% Increase 754% Increase

Total Sessions : 183,000 Total Users : 120,000

429% Increase 769% Increase

Page Views : 371,000 Returning Visitors : 20000

85

Keywords Ranking on First 3 pages




@) ccomdigital

190 14951

Total Blogs Total Views on top 10 Blogs
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Our Journey has
just begun




